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The increased need for market research is undoubtedly the result of general economic development, increased competition, the dynamism of market phenomena that are often difficult or impossible to estimate, the diversification of the needs of increasingly demanding and sophisticated consumers etc., context in which organizations are forced to support themselves in the decision-making process on this kind of market information. Worldwide, according to Statista (2017) , global revenue of market research business was 44.35 billion U.S. Dollars in 2015, rising by over 40% compared to 2010 (31.24 billion US dollars). In total, Europe has a significant share, so that in 2015 over 37% of the global revenue of market research business belonged to it. (Figure 1 Source: own computation after Statista, Inc. (2017) Also among the top five largest market research companies in the world with 2015 global research revenue over 1 billion US Dollars, three belong to the EU. (Table 1) . 
Methodological aspects
The aim of this paper is to highlight the evolution of the market research and public opinion polling business in the EU countries after 2010 and also to analyze the link between the macroeconomic outcomes and market size of market research and public opinion polling across EU countries. The study is based on official statistical data, using, for their analysis, indicators for time series and for studying the links between variables.
The size and market dynamics of market research and public opinion polling business at EU level
The market size and dynamics of market research and public opinion polling business was assessed using the following indicators: Turnover or gross premiums written, as well as Number of enterprises, respectively, using the latest available official data provided by Eurostat. Taking into account the Turnover or gross premiums written indicator, the market research and public opinion polling business at EU level reached 18.9 billions in 2015 (up with 5.1 percent compared to 2011 The results obtained from market research and public opinion polling business (Turnover or gross premiums written) and allocated resources (Number of persons employed) are not evenly distributed among the old and new EU members. Thus, according to figure no. 2 in 2015, the old EU member states had 82.7% of total employees and 89.1% of total Turnover or gross premiums written, while at EU-15 level 17.3% of employees were employed and the share of total turnover was only 10.9%. By EU countries, the largest market for research (market research and public opinion polling) in terms of Turnover or gross premiums written, belongs to the United Kingdom with a value of nearly EUR 5.5 billion, followed by other old Member States, such as: Germany, France, Netherlands, Italy, Spain (but with values below 50% of the level registered in the United Kingdom). At the level of the new EU member states, the size of the market is much lower, the largest market -the 8th in the EU-28 ranking, being owned by Poland (almost 0.6 billion Euros). (Figure 3 ) 
The link between the macroeconomic outcomes and market size of market research and public opinion polling business across EU countries in 2015
Studying the link between the Gross domestic product and the Turnover or gross premiums written in the market research and public opinion survey business in the 28 EU states, there is a strong link between the level of macroeconomic outcomes and the size of the analyzed market. Thus, according to figure no. 7 and table no. 3 it is observed that the bond is direct and strong, the correlation coefficient r being of 0.871. Using the Fisher test to verify the significance of the determined link, it is found that this is significant for a significance level α of 0.001. (Table 3 )
Figure 7. Link between Gross domestic product and Turnover or gross premium writing in Market Research and Public Polling business in EU-28 Countries in 2015
Source: own computation from Eurostat (2017) Notă: for Ireland,it was used Turnover or gross premiums written for 2014.
Similarly, for the new EU members the evaluation of the link between Gross domestic product and the Turnover or gross premiums written in the activity of market research and public opinion polling, it was found that the direct nature of the relationship between the two variables is also verified, the intensity of the relationship being stronger for the new member states (the correlation coefficient r calculated for the new EU member states has a value of 0.962, while for the EU-15 it was 0.841). (Figure 8 and Table 3) In this case, the determined relationships are significant for a significance level α of 0.001, as evidenced by the Fisher test. (Table 3) EU -15 New EU Member States
Figure 8. Relationship between Gross domestic product and Turnover or gross premiums written in Market Research and Public Polling Activity by Categories of Countries -Old and New EU Member States in 2015
Source: own computation from Eurostat (2017) Notă: for Ireland, it was used Turnover or gross premiums written for 2014. It is noted from the above table that the value of the regression coefficient has the same value at the level of the 3 equations determined (0.0013), which shows that both at the EU-28 and at the EU-15 levels, respectively the new members, on average, there is an increase of 1 billion Euro in Gross domestic product, related to an increase of 1.3 million Euro in the Turnover or gross premiums written in market research and public opinion polling business.
Conclusions
This paper highlights how the market for market research and public opinion polling across EU countries has evolved over the last years (2010) (2011) (2012) (2013) (2014) (2015) , as well as the link between the macroeconomic outcomes and the size of this market at the level of the analyzed countries. For the market assessment, the indicators used were: Turnover or gross premiums written, Number of enterprises and Number of persons employed. The analysis was based on the latest available official data provided by Eurostat. The market of organizations in market research activity and public opinion polling at the level of the EU registered an increase in the period 2010-2015 from the perspective of the Turnover or gross premiums written indicator, the upward trend reaching in 2015 almost 19 billion Euros; the old EU members hold over 89% of the total market. In the background of the increase in the Turnover or gross premiums written, the Number of enterprises and Number of persons employed registered a slight involution, which shows an increase in efficiency in this field. Market size of market research and public polling organizations business at the level of the analyzed countries is closely related to the macroeconomic results recorded, with a direct and strong link between Gross domestic product and Turnover or gross premiums written both at EU-28 level, as well as by categories of old and new member states. The determined link shows that, on average, at the level of EU countries, an increase of 1 billion Euros of Gross Domestic Product generates an increase of 1.3 million Euros of the market research and public opinion polling activity.
